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Summary 
 
The German market for tabletop and housewares product
mainly due to the overall economic climate in Germany. Im
have been steadily increasing. 
  
Today’s typical German consumer is looking for high-q
successful in the market, mid and higher-priced items 
trendy. Creative marketing ideas and innovative produc
significant sales points, in particular in the specialt
 
Market Overview & Trends 
 
This report covers the German market for Glass, Porce
products – referred to in this report as GPC/Housewares.
Ceramics cover the following product groups: glass; dish
pottery; related ornaments and giftware. Product groups 
are: flatware/silverware; table gadgets; knives, chopper
bakeware.  
 
Sources of the statistics and tables used in this report are
Intermediaries and Distributors – CDH; and BBE Consulting
 
The overall consumer goods sector and with it, the cu
negatively impacted by today’s economic situation in Germ
unemployment, and sluggish retail demand.  The typical
expenditures and refrains from buying higher-priced items.
 
Total sales for GPC/Housewares in Germany amounted to
2.8% compared to 2002. While select product groups espec
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Market Estimate for GPC/Housewares 2004-2006 / EUR million 

 
 2004 2005 2006 
 

GPC/Housewares 
 

5,957 
 

5,898 
 

5,896 
Change to  

previous year %  
 
           -1.9 

 
-1.0 

 
0.0 

 
        Source: CDH/BBE 

 
The market at manufacturer sales prices for GPC decreased by 7% between 2002 and 2003, a 
trend that is expected to continue over the next years. At the same time, the market for 
household products increased by more than 5%.  Inexpensive imports from overseas and 
especially from neighboring European countries play a decisive role in both the GPC and the 
housewares market segment.   
 
 

Market at manufacturer sales price 2003 / EUR million 
 

 Production Import Export Market 
Volume  

GPC  
1,092 

 
980 

 
1,064 

 
1,007 

Change to 
previous year 

in % 

 
 

10.7 

 
 

3.9 

 
 

-1.8 

 
 

-6.9 
 

Housewares 
 

2,093 
 

1,749 
 

1,053 
 

2,789 
Change to 

previous year 
in % 

 
1.6 

 
5.5 

 
-1.7 

 
5.4 

 
        Source: CDH/BBE 

 
The GPC/Housewares market according to product group presents at varied picture. Most product 
groups have been negatively impacted by sluggish retail demand, with double-digit decreases, for 
example, for decorative porcelain and table gadgets. At the same time, some of the classic and 
functional housewares products, such as cookware, bakeware, knives, chopper and accessories, 
experienced slight increases in sales.  
 
 

GPC/Housewares sales according to product group / EUR million  
 

 2001 2002 2003 
Glass  828 718 

 
669 

 
Change to previous  
year % 

-11.5 -13.3 -6.8 

Dishes/Dinnerware 918 806 747 
Change to previous  
year % 

-1.1 -12.2 -7.3 
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Decorative Porcelain 203 154 125 
    
Change to previous  
year % 

-4.2 -24.1 -18.8 

Pottery 219 169 163 
Change to previous  
year % 

-8 -22.8 -3.6 

Flatware 245 152 145 
Change to previous 
 year % 

-19.4 -38 -4.6 

Table gadgets  122 118 98 
Change to previous  
year % 

-4.7 -3.3 -16.9 

Knives, Choppers, 
and Accessories 

265 218 227 

Change to previous  
year % 

-6.7 -17.7 4.1 

Cookware, Bakeware 697 623 648 
Change to previous 
 year % 

-3.6 -10.8 4 

Ornaments, Giftware 1,607 1,567 1,559 
Change to previous  
year % 

-5.5 -2.5 -0.5 

Other Housewares 
Products 

1,790 1,723 1,694 

Change to previous  
year % 

-7.3 -3.7 -1.7 

Sum  6,894 6,248 6,075 
 

         Source: CDH/BBE 
 
 

Product Groups: Outlook until 2006 
 

Glass  
Dishes/Dinnerware  
Decorative Porcelain  
Pottery  
Flatware  
Table gadgets  
Knives, Choppers, and 
Accessories 

 

Cookware, Bakeware  
Ornaments, Giftware  
Other Household 
Articles 

 

 
               Source: CDH/BBE 

 
 highly above average;  above average;  same as overall industry;  below average;  highly below average 
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Market Access 
 
Channels of Distribution  
 
With approximately EUR 2.1 billion annual sales, the wholesale trade plays a dominant role as 
intermediary in this industry. The majority of the smaller and medium sized specialty retail stores 
in Germany purchase their products from wholesalers, utilizing the traditional advantages these 
intermediaries offer over sourcing from the manufacturer. While larger chain stores increasingly 
tend to bypass the wholesale trade’s added profit margin in favor of direct purchasing, the 
specialty retail stores still profit from the intermediaries’ bulk buying power and diverse product 
assortment.  
 
-- Specialized Trade  
 
GPC and housewares products are marketed through two distinct sales channels - the specialized 
trade (Fachhandel) and the so-called secondary trade (Zweitmarkt).  
 
About 40 percent of GPC and housewares products in Germany are sold through specialty stores, 
representing a market of EUR 2.4 billion.   While no longer the dominant sales channel for 
GPC/Housewares in Germany, the specialized trade has managed to uphold its reputation as 
offering quality and brand products, service competence and a strong product assortment. 
Counted among the specialized trade are GPC-specialty stores; housewares & hardware specialty 
stores; giftware specialty stores; and furniture specialty stores.  
 
 
 

Market Share Specialized Trade in % 
 

 2001 2002 2003 
Glass/Porcelain/Ceramics-

Specialty Stores 
 

12.2 
 

12.0 
 

11.9 
Housewares and 

Hardware  
Specialty Stores 

 
15.0 

 
14.8 

 
14.7 

Giftware  
Specialty Stores 

 
6.5 

 
6.4 

 
6.4 

Furniture Stores 7.7 7.8 8.0 
Total Specialized Trade 41.4 41.0 41.0 

 
    Source: CDH/BBE 

 
 

Market Specialized Trade / EUR million  
 

 2001 2002 2003 
Million EUR  

2,854 
 

2,562 
 

2,491 
Change to  

previous year %  
 

-7.7 
 

-10.2 
 

-2.8 
 

   Source: CDH/BBE 
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-- Secondary Trade  
 
The secondary trade includes sales channels that have no established expertise with housewares 
products and no trained service personnel. Also part of the secondary sales channel are stores 
that carry GPC/Housewares products as a sideline in their general assortment. These are 
department stores; mail order companies; consumer and self-service stores; Building & DIY 
stores; Cash & Carry wholesalers; food retailers; and object planers.  
 
The secondary trade has gained increasing importance in this market over the last years and 
today holds a market share of almost 60%, valued at EUR 3.5 billion. The outlook for 2006 shows 
that this development is expected to continue. Department stores, home improvement centers, 
and discounters, in particular, are anticipated to increase their market share in the 
GPC/Housewares segment.  
 
 

Market Share Secondary Trade in % 
 

 2001 2002 2003 
Department Stores 8.9 9.0 9.0 

Mail Order 6.2 6.2 6.1 
Self-Service Stores/ 

Consumer Stores 
9.0 9.1 9.1 

Building & DIY 
Stores/Cash & Carry 

Wholesalers 

7.4 7.5 7.5 

Food 
Retailers/Discounters 

5.6 5.7 5.7 

Object Planer 15.5 15.4 15.3 
Other 6.0 6.1 6.3 

Total Secondary Trade 58.6 59 59 
 
           Source: CDH/BBE 

 
 

Market Volume Secondary Trade / EUR million 
 

 2001 2002 2003 
Department Stores 614 

 
562 

 
547 

 
Change to previous year % -6.6 -9.4 -4.3 
Mail Order 427 387 371 
Change to previous year % -6.6 -8.4 -2.8 
Self-Service Stores/ 
Consumer Stores 

620 569 553 

Change to previous year % -5.3 -8.1 -2.8 
Building & DIY 
Stores/Cash & Carry 
Wholesalers 

510 469 456 

Change to previous year % -3.2 -7.8 -2.8 
Food 
Retailers/Discounters 

386 356 346 

Change to previous year % -7.2 -10 -3.4 
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Object Planer/Objekteur 1,069 962 929 
Change to previous year % -3.2 -7.8 -2.8 
Other 414 381 383 
Change to previous year % -7.2 -10 -3.4 
Total 4,040 3,686 3,585 

 
           Source: CDH/BBE 

 
Large retailers and retail chains, such as department stores, home improvement centers and 
discounters with their Germany-wide sales territory are competing successfully in the 
GPC/housewares market, utilizing their buying power to obtain lower purchase price levels.   
 
Mail order companies still profit from relatively low operating costs. At the same time, the mail 
order segment appears to be mostly saturated and sales of GPC and housewares products are 
expected to stagnate in this sales channel until 2006.  
 
Self-service consumer stores, supermarkets, and Cash & Carry wholesalers in particular all suffer 
from the ongoing economic downturn and lack of consumer spending. Adding to this is the fact 
that GPC and housewares products are normally a ‘sideline’ in the overall product assortment in 
these stores, lacking buying incentives like eye-catchers and professional displays.  

 
 
 

Distribution Channels: Outlook for 2006 
 

Glass/Porcelain/Ceramics 
Specialized Trade 

 

Housewares and Hardware 
Specialized Trade 

 

Giftware Specialized Trade  
Furniture Trade  
Department Stores  
Mail Order  
Self-Service Stores/ 
Consumer Stores 

 

Building & DIY Stores/Cash 
& Carry Wholesalers 

 

Food Retailers/Discounters  
Object Planer/Objekteur  

 
            Source: CDH/BBE 

 
Trade Promotion Opportunities   
 
FUSE 
 
FUSE – Featuring U.S. Exporters: U.S. manufacturers looking for sales leads or potential sales 
representatives in Germany can list their products and services on the German-language version 
of the U.S. Commercial Service website, www.buyusa.gov/germany , which targets an audience 
of German importers and commercial buyers. 
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Commercial News USA  
 
Commercial News USA is the official United States Department of Commerce showcase for 
American-made products and services. The catalog-style magazine is designed to help American 
companies promote products and services to buyers in more than 145 countries. Each issue 
reaches an estimated 400,000 readers worldwide. For more information, please visit: 
www.thinkglobal.us 
 
 
Advertising  
 
Advertising in a well-established trade publication can be an important vehicle for product 
promotion.  The following German-language trade publications might be suitable for advertising. 
 
Stil & Markt 
International trade magazine for giftware, housewares and lifestyle 
Verlag Meisenbach GmbH 
Franz-Ludwig-Strasse 7a 
96047 Bamberg 
Phone: +49-951-861-121 
Fax: +49-951-861-158 
Email: r.engl@meisenbach.de 
Contact: Ms Rita Engl 
Website: www.meisenbach.de/ 
 
High-end trade journal. Includes extensive information on market trends, trade shows, industry 
news. Multi color ads; Upon request, publishing House Meisenbach sends sample magazines to 
interested clients abroad. 
Frequency:  monthly / Circulation:  9,000 
 
Trade Fairs 
 
In Germany, trade fairs play a major role in product marketing. U.S. companies wishing to 
penetrate the German market often make their first approach at major trade fairs. For U.S. 
manufacturers and exporters wishing to sell in Germany (and in Europe) it is important to exhibit 
at one of Germany’s major international fairs. Exhibiting at fairs can bring direct sales, but, more 
significantly, it can be one of the least expensive ways to test the market’s receptivity for table 
top and housewares products. Further the strength and scope of the competition can be assessed 
and contacts with others “in the trade” can be established. From these contacts, U.S. companies 
can gather a great deal of valuable information about marketing in Germany and Europe.  
 
A well-planned exhibit at a major German trade fair is an excellent vehicle to promote U.S. 
products to a German and international trade audience. The following shows are recommended 
for U.S. GPC/Housewares exporters: 
 
- Ambiente - International Fair for Consumer Goods 
Location: Frankfurt/Main 
Dates: February; annual 
Website: www.ambiente.messefrankfurt.com/ 
 
Ambiente features high-quality lifestyle products, exclusive giftware, jewelry, and household 
items, including table-top, decoration, lifestyle accessories, applied arts, crafts, giftware, jewelry, 
watches and clocks. 
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- Tendence - International Frankfurt Autumn Fair 
Location: Frankfurt/Main 
Dates:  August; annual 
Website: www.tendence.messefrankfurt.com/ 
Main product groups: similar to Ambiente. 
 
Each of the above shows has a very international clientele with regard to exhibitors and visitors.  
Tendence and Ambiente each attract between 3,300 and 4,600 exhibitors and over 100,000 
international visitors.  Access is limited to trade and industry visitors.  Exhibit space at Ambiente 
and Tendence is usually sold out well in advance. Further information on Ambiente and Tendence 
trade events can also be obtained from the organizer in Germany or their office in the United 
States:  
 
Messe Frankfurt GmbH 
Postfach 150210 
60062 Frankfurt/Main 
Phone: +49-69-7575-0 
Fax. +49-69-7575-6433 
Website: www.messefrankfurt.com/ 
 
Messe Frankfurt Inc. 
1600 Parkwood Circle Ste. 515 
GA-30339 Atlanta 
Phone: 770-9848016 
Fax: 770-9848023 
Email: info@usa.messefrankfurt.com 
Website: www.messefrankfurt.usa.com/ 
 
 
Key Contacts 
 
Associations 
 
Bundesverband für den gedeckten Tisch, Hausrat und Wohnkultur e.V. 
(Federal Association for Tabletop products, Housewares, and Interior Ambiance)   
Frangenheimstraße 6 
D-50931 Köln 
Phone +49-221-9 40 83-20 
Fax +49-221-9 40 83-90 
Email: gpk@einzelhandel.de  
Website: www.gpk-online.de 
 
Zentralverband Hartwarenhandel e.V. 
(Hardware Association) 
Eichendorffstraße 3 
40474 Düsseldorf 
Phone +49-211-4 70 50 18 
Fax +49-211-4 70 50 49 
Email: ZHH@hartwaren.de  
Website: www.hartwaren.de 
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Bundesverband Glas, Porzellan, Keramik Groß- und Außenhandel e.V. 
(Federal Association for Glas, Porcelain, Ceramics) 
Ostlandstraße 76 
50859 Köln-Weiden 
Phone +49-223-4 94 46 25 
Fax +49-223-4 94 46 26 
 
Hauptverband des Deutschen Einzelhandels e.V. (HDE) 
(Federal Retailers Association) 
Am Weidendamm 1A 
10117 Berlin 
Phone +49-30-72 62 50–66  
Fax +49-30-72 62 50–69 
Email: hde@einzelhandel.de 
Website: www.einzelhandel.de 
 
Bundesverband des Deutschen Möbel-, Küchen- und Einrichtungshandels e.V. (BVDM) 
(Federal Association of German Furniture, Kitchen, and Furnishings Dealers) 
Frangenheimstraße 6 
50931 Köln 
Phone +49-221-40 31 42 
Fax +49-221-4 00 93 96 
Email: info@moebelhandel.org 
Website: www.moebelhandel.org 
 
Verband der Keramischen Industrie e.V. 
(Ceramics Assocation) 
Schillerstraße 17,  
Postfach 16 24 
95100 Selb 
Phone +49-9287-80 80 
Fax +49-9287-7 04 92 
Website: www.keramverband.de 
 
Industrieverband Schneid- und Haushaltswaren e.V. (IVSH) 
(Industry Association Flatware, Cuttlery, and Housewares) 
Neuenhofer Straße 24 
42657 Solingen 
Phone +49-212-22 67 30 
Fax +49-212-22673-29  
Email: info@ivsh.de 
Website: www.ivsb-solingen.de 
 
Commercial Service Contact 
 
Sabine Winkels 
American Consulate General 
U.S. Commercial Service 
Willi-Becker-Allee 10 
40227 Dusseldorf / Germany 
Phone:  +49-211-737 767 40 
Fax: +49-211-737 767 67 
Email: Sabine.Winkels@mail.doc.gov 
Website: http://www.buyusa.gov/germany/en/. 
 

The German Market for Tabletop & Housewares Products  9/10 

mailto:hde@einzelhandel.de
http://www.einzelhandel.de/
mailto:info@moebelhandel.org
http://www.moebelhandel.org/
http://www.keramverband.de/
mailto:info@ivsh.de
http://www.ivsb-solingen.de/
mailto:Sabine.Winkels@mail.doc.gov
http://www.buyusa.gov/germany/en/


The German Market for Tabletop & Housewares Products  10/10 

You can locate your nearest U.S. Export Assistance Center, as well as Commercial Service offices 
overseas by visiting www.buyusa.gov. 
 
 
 
To the best of our knowledge, the information contained in this report is accurate as of the date 
published. However, The Department of Commerce does not take responsibility for actions 
readers may take based on the information contained herein. Readers should always conduct 
their own due diligence before entering into business ventures or other commercial 
arrangements. The Department of Commerce can assist companies in these endeavors. 
 
 
 
 
 

http://www.buyusa.gov/
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